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Benefits Are

Child’s Play

ACTIVITY CARDS BOOST BABY'S PHYSICAL, EMOTIONAL
AND COGNITIVE DEVELOPMENT BY EDITH G. TOLCHIN

here’s a great way to wind down with your

little one. Rituals are important for babies,
and Curious Baby™ Activity Cards can be enjoy-
able, educational and fun—for baby, as well as
for parents and caregivers.

A TTHEEND of a long day, or even at naptime,

Edith G. Tolchin (EGT): What are Curious
Baby cards? How did they come about?
Lizzy Greenburg (LG): Curious Baby Activity
Cards are a set of developmentally focused
activities that anyone can do with their baby,
from birth to 12 months. We created the cards
so that moms, dads, grandparents and caregiv-
ers can spend more quality time with their baby
that is meaningful and stress free.

The cards are a set of more than 40 devel-
opmentally stimulating activities that you can
do at home with your baby to help guide new
parents on what’s important for their child’s
physical, emotional and cognitive development.

Our award-winning card set was created
alongside pediatricians, child development
experts, therapists and a larger medical advi-

sory team so parents can be sure that our
activities are well researched and
recommended.
As first-time parents, my
husband and I were over-
whelmed when we had our
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first child. We wanted to make sure we were
setting her up for success, but we weren’t sure
how to “play” together and we had a zillion other
things taking up our time—such as figuring out
sleep, dealing with food allergies, and so on. We
looked for a product like ours but couldn’t find
anything easy and simple, and we knew that so
many other new parents were going through the
same thing when we asked.

After many months of development, we
were almost complete—and then the COVID-
19 pandemic started. We knew it was time to
launch and quit chasing perfection since so
many new parents were now stuck at home in
lockdown who needed our support. This is how
Curious Baby Activity Cards were born.

EGT: Tell us about you, your family, educa-
tion and background. Has it been helpful in
creating your business?

LG: As the founder of Curious Baby, I've had the
opportunity to use a ton of the experience I've
gained over the years to help bring this product
to market and launch.

After attending Vanderbilt University in
Nashville, I moved to the Bay Area and spent half
a decade working at Google in San Francisco.
During this time, I learned lead generation
through digital marketing, how to launch prod-
ucts and prototypes quickly, and helped many

When COVID-19 hit, “we knew it was time to
launch and quit chasing perfection since so
many new parents were now stuck at home in
lockdown who needed our support.”’—.izzv creensure
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small and large businesses
build their brands online.

I also attended night
school at UCLA Berkeley
to gain a certificate degree in
graphic design. The time spent
in these design classes has helped
me in so many ways.

With this new business, I was able to
execute all the design, print and marketing
materials on my own, which saved a significant
amount of money. I created and designed every-
thing that you see in our product (except the
illustrations), and it helped me be able to build
a business using the skills that I had acquired
without needing a large support team.

I then moved back to Houston with my family
and joined a remote-only startup called TaxJar,
which is a software company that provides auto-
mated sales tax compliance. I helped build the
company serving as the CMO for 4-plus years
before stepping back in 2020 to focus on my
own passion and launch this business. I gained
invaluable experience from my time there on
how to create a well-loved brand in the B2B
space and develop a unique culture through
transparency and storytelling.

EGT: How long did it take to create the perfect
prototype?

LG: From idea to production, it took almost one
year of research, design and development.

EGT: Is the product patented?

LG: Since it is a bound book, we have copy-
righted the content that we've published, but
it's not applicable to a patent.

EGT: On your website you mention there is
a medical research team. Tell us about this.
LG: To be able to validate our research and

ensure that our activities were
age appropriate and developmentally
sound, we assembled a medical research
team. This group was made up of profession-
als from the most important aspects of a child’s
development. It includes experts like pediatri-
cians to nurse practitioners, to physical and
occupational therapists, to speech therapists,
to early education curriculum designers, and
even a child psychologist.

Some of those amazing people are listed on
our website, and others have asked to remain
anonymous. Everyone on our research team has
had a meaningful impact on how our activities,
milestones and content was created. We could
not have done it without their help and support.

EGT: Have you done any crowdfunding?

LG: We did not do any crowdfunding. The costs
to launch this product were relatively low given
my experience in graphic design, product devel-
opment and marketing. .

EGT: Where are you manufacturing?

LG: We manufacture our cards in the United
States and have a print production facility that
helps us in Minnesota.

EGT: Where are you selling the cards?

LG: The cards are for sale on our website,
Amazon.com, Walmart.com and momsand-
mamas.com.

Curious Baby
Activity Cards are

a set of develop-
mentally focused
activities that
anyone can do with
their baby, from
birth to 12 months.
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EGT: Do you have any additional products
planned?

LG: We have plans to create a toddler version of
the cards for parents of older kids.

EGT:Have you had any problems in develop-
ing the product?

LG: We haven’'t had any major problems in
developing this product, but we did have a typo
on our first run of the product which was frus-
trating after so many rounds of edits. One of
our Amazon customers pointed out in a review
that we had misspelled “around” with “aroud,”
and it was a punch to the gut. We certainly tried
our best to make them perfect and hired profes-
sional editors to make sure we didn’t run into
a mistake like that. Needless to say, it has been
fixed in our current shipment.

EGT: What advice do you have for those who
might be interested in developing a new
product for babies?

LG: Keep your investment as low as you can
while you're testing your idea and market. Just
because you have a brilliant idea doesn’t mean
that everyone will want to buy it.

People buy products based on their perceived
value and need. Today’s parents are over-
whelmed with how many products exist in the
baby space, so you need to solve a “pain point”
to stand out. Before diving in, take the time to
talk to your potential customers and find out if
they really need your product before you get in
too deeply. ©

Details: curiousbabycards.com

Books by Edie Tolchin (egt@edietolchin.
com) include “Fanny on Fire” (fannyonfire.
com) and “Secrets of Successful Inventing!”
She has written for Inventors Digest since
2000. Edie has owned EGT Global Trading
since 1997, assisting inventors with product
safety issues and China manufacturing.

7 GET IT MADE

2 GET A WEBS TE!

ﬁamam Ken Robinson — While your order is being
manufactured, you need to start working on your WEB

Contact Edie Tolchin — “The Sourcing Lady" (M
for sourcing, China manufac:{urmg, product safetyis-

sues, packaging assistance, quality control, production PRESENCE! Get people talking about your product on
Social Media EFacebook Twitter, YouTube, Google+], ges

good search engine gsiatemem {SEGP

' xesnng,fma shipment snspectmns freight arrange-
ments, import services and delivery to your door!

. EGT tradmg

EGT egtglobaltradmg com
P.0. Box 5660 - Hillsborough, NJ 08844

845-321-2362

kenrbnsn@widgetsontheweb.com
614 Yan Liew Court - Hillsborough, N.J 08844

908-963-244/7

Get more BANG for your BUCK from two pfﬁf&gsimais w;‘:h a
~ combined total of over 60 years of exp&mema’ L
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